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Responsible for communication strategies and digital strategies |Research Coordinator
of all DDB accounts; national and international clients. Communication & Online

Agencies:
DDB, Karamba, Leo Burnett, Saatchi&Saatchi, DmF, Ogilvy Worldwide,
glermcine. Lielens, JWT, Mortierbrigade, Starss, Designboard...

ients:
BAM, Banxafe, BioForum, Dexia, Dupuis, Ferrero, Fromageries bel, Leffe, MINI, Mit-
subishi, Mobistar, Museum Natuurwetenschappen, O,Ee!, PEC, Plan International,
T-Palm, Unilever, Zoo Antwerpen, VMMa (VTM, KANAALTUEE), Telenet, Tetra Pak,
Toyota Europe, VDAB, Calve, Helmann's, Knorr, Lipton, SlimFast, TeClub, 3M, Brico,
Castabo, Design Board, Deutsche Bank, Dexio, FEVE (European Federation for
Container Glass), Fortis Europe, Inbev Worldwide (Hoegaarden, Jupiler, Leffe),
Maes, Mazda, Sanoma Magazines, Typografics, Unilever, Nu Skin, Nationale
Loterij, BMU, Strass, Brouwerij Moortgat, Viaanderen Vakantieland, Electrabel,
Mensuro, N-Allo, Brucall, Theo eyewear, ACOD, Study Belgian Media Houses,
Belfius, Budgetslagers, VLAM, Colruyt Group, Beleolade, P&C, TV OOST, Coli-
fac-Krea-Woonark, Mercedes, FoodMaker...
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\./ Innovation Projects

% . Strategic Projects

Foodmaker - Brand Repositioning
Mercedes - Product Service Design Process
BeobBank - Foresight Workhop Brand Future
NN - strategic pitch Belgian Market JWT

Woonark-Colifac-Krea - Business Model Redesign

— Foresight Workshop
Helping companies and brands to create their own future.
: = ——Connect23ell

Innovation process vased on connecting statements

WWAW - What We All Want

Brand behavior based on natural human behavior and needs.

*Brand Stories
Giving brands identity and content through stories.

BUBLICATIONS

UJhi’f@POp@rS ——— # Darwin on Networking | Whitepaper | February 2009

Articlese «# 10 werven van de Open Organisatie | Article in Yearbook
Information Management 2015 | Politeia Editions

BOOkS # Darwinistische merken | Merk & Reputatie | September 2009

# Het mens-systeem | Yearbook Marketing Foundation | 2008
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# De Ware Aard van de Marketeer | LannooCampus | 2009

# Inleiding in strategische communicatie | 2013

BUEST BPEAKER 2014 / 2015

# KeyNote Speaker Seminar Information Management
10 building blocks for Open Organization

# iTex e-commerce Seminar Kortrijk
10 tips for successful websites

# KeyNote Speaker International Congress Insurance
Companies
Innovate in the financial sector: how to?

# KeyNote Speaker Luca School of Arts
Innovation and Eduction

# Seminars on social media
New Media - New World
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|—C2 Level Cambridge English
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